
WISCONSIN AVENUE BUSINESS CORRIDOR PLAN

Agenda:
• Walking Tour

• Project Overview

• Elements of a Successful Corridor

• ‘Hands On’ Break Out Session• Hands On  Break-Out Session

• Group Discussion



WISCONSIN AVENUE BUSINESS CORRIDOR PLAN

Goal of the Plan:
Clearly outline what can be done to enhance this critical area of Peoria 
and make it a sought after business destination.

Pl  ill f   th  f ll i g l tPlan will focus on the following elements:
1. Simple architectural recommendations.
2. Site improvements within the public R.O.W.2. Site improvements within the public R.O.W.
3. Site improvements outside the public R.O.W.
4. Potential ‘branding’ opportunities.
5. A straightforward implementation strategy.

Public Outreach:
1 B i  i t i1. Business interviews
2. Stakeholder meeting – tonight’s meeting
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Study Area
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Final Product:
“Poster Plan”Poster Plan
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Public Outreach #1:
March 7, 2014 – Business Interviews
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Public Outreach #1 – What we heard:
1 Need for more restaurant options (including diverse options)1. Need for more restaurant options (including diverse options).
2. Ice cream stand / coffee shop needed.
3. Outdoor market for events (farmer’s market, bike resale, etc.)
4. Space for kids to play.
5 50%  f  id  b   lk  b i5. 50%+ of customers ride bus or walk to businesses.
6. Current bus stop at Kroger Plaza poorly located.
7. Resurface Kroger Plaza parking lot.
8. Better lighting needed throughout corridor.
9. Bike lanes along Wisconsin Avenue.
10. Enhanced landscaping.
11. Wider sidewalks.
12. Traffic calming  - slow down cars.g
13. More litter bins throughout corridor.
14. Banners to promote events and ‘brand’ the neighborhood.
15. Improve existing facades.
16 Improve appearance of windows on various buildings16. Improve appearance of windows on various buildings.



ELEMENTS OF A SUCCESSFUL BUSINESS CORRIDOR

- Attractive Building Facades
- Clusters of Retail Activity

- ‘Branding’ Elements
- Gathering SpacesClusters of Retail Activity

- Visibility Into Businesses
- Signage Opportunities
- Consistent and Visible Store Hours

Gathering Spaces
- Public Art
- Bicycle and Pedestrian Features
- Appropriate Landscapingpp p p g



ATTRACTIVE BUILDING FACADES

Before

After



ATTRACTIVE BUILDING FACADES

Before

AfterBefore

After



REUSE OF HOMES FOR BUSINESSES



CLUSTERS OF RETAIL ACTIVITY



VISIBILITY INTO BUSINESSES

Limited Visibility into Business

Good Visibility into BusinessesGood Visibility into Businesses



SIGNAGE

Unified Street Signage

Hanging Storefront Signs

Pedestrian Gateway Signs



STREET SIGNAGE

Illuminated Street Signs Historic Trim on Signsu ated St eet S g s sto c o S g s

Fabric Banners

Punched Metal Street Banners on Historic Fixtures



DISTRICT ENTRANCE SIGNAGE



CONSISTENT AND VISIBLE STORE HOURS



BRANDING ELEMENTS

Incorporation of Logos

Paving Inlays

Metal Street Banners 
at Key Intersections

Incorporation of Logos
Into Site Amenities

District Logos



GATHERING SPACES

Si  B  S
Sidewalk Café

Signature Bus Stop

Ice Cream Stand

Farmer’s Market

Civic ‘Splash Pad’

Farmer s Market



PUBLIC ART

Artistic Bike Racks



PUBLIC ART

Murals on
Boarded Windows



PUBLIC ART

Artistic Bus Shelters



PUBLIC ART

Artistic Utility Boxes

Utility Pole Opportunities

Fire Hydrant Art



BICYCLE AND PEDESTRIAN FEATURES

Shared Use Lane

Congested Sidewalk and Undefined
Bi l  LBicycle Lane

Traffic Calming
(‘Bump Outs’ and Raised Intersection



APPROPRIATE LANDSCAPING

Seating Area Near Sidewalk / Bus Stop

Limited Screening of Cars / Narrow 
Sidewalk

Screening of Cars While not Blocking 
Views to Businesses



APPROPRIATE LANDSCAPING

Planters at IntersectionsHanging Baskets on Street Lights

Former Parkway Trees on Wisconsin Avenue
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Your turn!
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What’s Next:

• Public outreach data incorporated into the final Wisconsin 
Avenue Business Corridor Plan

• Presentation to City of Peoria City Council and 
Neighborhood – August 2014

• Implementation of Action Items
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Thank You for 
Participating!!
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Brainstorming Session:
1 N ighb h d I1. Neighborhood Issues
2. Neighborhood Opportunities
3. Desired Businesses to Recruit
4 Improvements to Existing Businesses4. Improvements to Existing Businesses
5. Streetscape Improvements
6. ‘Branding’ Opportunities
7. Implementation7. Implementation

-2015
-2016
-2017-2020


